STATIONERY

IN-STORE BRANDING / MERCHANDISING

THE STORY OF THE $40 PENCIL

jin Steinbeck and Chuck
who proudly used Blackwings to create
ugs Bunny and many other Looney Tures

it following, they fell vietim to
ures in the 19905 and

In 2010, we drew from nearly acentury of
experience i the pencil business to bri
Blackwings back crafted with California
Incense-cedar and premium Japarese
graphite.

BLACKWING

BRANDED SIGNAGE / STORYTELLER

PROP IDEAS

- Letter writing desks

- Pencil cups

- Stamps & sealing wax
- Old books

- Vintage Scissors

Think desk spaces!

GENERAL GUIDELINES

- Brand the space. Use a combination of props, signage and
products to give Blackwing its own branded area.

- Keep it together. Merchandise our pencils in 12-packs!

- Tell the story. Storyteller unit should be present near the
primary merchandising location.

TELLING THE BLACKWING STORY

Blackwing products pair timeless design and utility with a
captivating story to create a truly unigue customer experi-
ence. In order to communicate this story to your customer,
we recommend using a combination of simple branded
sighage, printed storytelling and curated props that tell
the history of the tool that fueled John Steinbeck and was

buried in the arms of a Disney animator.

- Sell the experience. Don't be afraid to let people test the
pencils (we include a sample set with your first order!).

- Stand ‘em up. Blackwings sell best when merchandised
vertically, with the boxes standing up.

BLACKWING®



